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Hey there!

I’m Seryna, and I help small business owners create big, beautiful 
brand that their clients fall in love with. This workbook is a bit of 
a crash course in setting some branding guidelines for yourself, 
in case you’ve decided to DIY it, but if you did want to work 
together (or with any other designer), it’s got a series of exercises 
that will be a big support. We’re focused on THREE areas:

>>> Who are you talking to?
This will be a small dive into the intimate world of your ideal client. Their desires, hopes, fears... 
why they need you and how you can help.

>>> What’s your story?
You’ll revisit your journey to how you got in this place. Not only will it help you relate with your 
peeps, but it’ll remind you why you’re the one they need to solve their problems.

>>> How’s it going to look?
They say a picture speaks louder than a thousand words... Here you’ll decide on how you want 
your brand to look so you can get out there and start kicking butt!

You can use this guide in two ways - either print it out and rock it old school with a pen and 
paper OR you can fill this out digitally and save it. I do recommend that when you’re done, you 
print it out and keep your findings as a reference tool. This workbook is a bit of a BEAST. I highly 
recommend you do it over the course of several evenings. Take your time. Pace yourself. Have 
fun with it.

I’m in your corner and SO excited that you’ve embarked on this journey. If you run into any  
hiccups along the way, feel free to reach out to me via my website or social media (my links are 
on the cover page) and we can chat.

Sending you oodles of sparkly, creative mojo!
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Who are you talking to?

It’s imperative that you know who your peeps are before you start your branding process,  
because every element of your business is going to come down to them. The colours and fonts 
you choose, your marketing copy, your stock photos, your social media platforms... even the 
navigation of your website.... Everything has to be chosen with them in mind. The best way to 
do this is to have ONE specific person in mind who has all of the characteristics of your ideal 
client. This creates an intimacy that resonates with your peeps and leaves them thinking, “Oh... 
they’re talking to ME!”

This first exercise is all about the people you LOVE to serve. Think of your best clients, the 
people you’ve most enjoyed working with, the people who are happy to hand over their money. 
(If you’re just starting your business, go back to your market research and do this exercise with 
the people you think will most love to work with.) Close your eyes for a moment, and really tune 
into what they’re all about... and then, open your eyes, and answer these questions...

1. Let’s start with the easy stuff:  list your ideal client’s traits, their demographics, their hobbies, 
their income, their marital status... the usual market research stuff.

2. What’re your ideal client’s guilty pleasures?

3. Who do they follow on social media? (Even better: of all the mailing lists they’re subscribed 
to, whose emails will they ALWAYS open, no matter what?)
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4. What do they want to be when they “grow up”? (By that I mean, if there was nothing in their 
way, what would they want to do with their life?)

5. What keeps your ideal client up at night? (If there’s something that ties into your offerings, 
make sure to include it here.)

6. If they could change one thing about their life, what would it be? And how would this change 
the people around them? (Bonus points if it’s something you can help them with.)

As you’re doing this, make a note of what the BIG themes are.  Highlight/put a star beside/circle 
these themes, as you’ll need them later, at the end of this workbook.

Now that you’ve dipped your toe into their world. it’s time to narrow all these generalizations 
down into one person. Name them. Find a stock photo that looks like you think they do. Refer 
back to these notes regularly so you’re always crafting things with them in mind.
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Your Story

Now that we’ve taken the time to dabble in the life of your ideal client, it’s time to turn the 
tables back to you, and why you do what you do. (If you haven’t seen Simon Sinek’s TED talk on 
your WHY - stop what you’re doing and go watch it now.) 

In my experience, it’s best to be as genuine as possible. When you try to be something you’re 
not, it’s obvious, it comes off awkwardly, and even if people can’t identify why, it’ll put them off. 
As Danielle LaPorte says, “Authenticity is magnetic.” So be your big, beautiful self and draw the 
right peeps to you.

On to the questions!

1. On a separate piece of paper, jot down all the things you’re great at in both your personal and 
professional life. Don’t skimp on this exercise (you’re tempted, I know)... really take the time to 
come up with oodles of good stuff. You should have a minimum of 50, but ideally more like 100. 
Now, go through the list and narrow it down to the TOP TEN things that you’re just AWESOME 
at that tie into your business, even indirectly. (So if you’re a great listener, but your business is 
accounting, it still counts because you’ll be great at making your clients feel really  heard and 
valued.)

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.
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2. What tangible results do your clients get from working with you? If you have testimonials, 
start there, otherwise, think about the people you’ve worked with and how you’ve impacted 
their lives or their businesses. Did you help them grow their list? Did they boost their sales? Did 
they gain clarity? Did they develop a work/life balance from the time you helped them save? 
Alright, I’ve yammered enough - how do you HELP?

3. What are 5 things your customers feel after working with you?

1.

2.

3.

4.

5.

The Hero’s Journey (Spoiler Alert: YOU are the hero of this piece!)

Your story is important for two reasons... it’s what makes you the right person to do the work 
that you do, and it’s what makes you relatable. People buy from people they like. If your story 
sounds like theirs, they’ll be hooked. Often times our ideal clients are either aspects of our-
selves, or a version of ourselves from the past -- use this in your storytelling to not only earn the 
trust of your peeps, but to help them know that you understand where they’re coming from, 
and you’re the right one to help.

Note: This exercise may feel a bit vulnerable, but for now, it’s ENTIRELY for you... you can 
choose later how much you want to share with your clients, or on your website or social media. 
The reason it’s important to do it, even if it’s just for you, is because it will help you  reconnect 
with that side of yourself that is like the people you’re serving today. You’ll remind yourself of 
what they’re struggling with RIGHT NOW, and that will help shape a brand that will resonate 
with your peeps and inspire them to take action.
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YOUR PRESENT - Write a bit about who you are, what you do, who you help.

YOUR PAST - Write a bit about your hard times, your past struggles (this is probably similar to 
the things your peeps are struggling with now), and make sure to end with the moment you hit 
rock bottom.

YOUR TRANSFORMATION - What helped you turn around when you hit rock bottom? Who 
helped you? What insights did you have? What were your biggest takeaways?

YOUR MISSION - We’ve come full circle, back to your present day. Your Mission is your WHY. 
(Remember Simon Sinek, “People don’t buy what you do, people buy why you do it.”) It should 
tie all of these elements together. Write about it here... why do you do what you do? Why do 
you work with the people you work with? How does it tie into your hero’s journey?
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Now what?

Some of this content would make a killer About page, and can be used as content for your blog, 
but it’s important that you’re comfortable sharing your story. So if you’re thinking about taking 
parts out (either because you’ve written SO MUCH or because it’s a bit too vulnerable to share 
at this time), consider this:

What parts of your story will resonate most with your ideal client?
What will leave them feeling inspired?

What will have them saying, “I’ll have what she’s having.”  
(Think the diner scene from When Harry Met Sally.)

These are the parts you’ll most want to keep.

AND! If you do decide to use this on your website or blog, make sure you have a CLEAR call to 
action at the end. You can invite them to share the post, follow you on social media, sign up for a 
clarity call, join your list. You’ve got them, they’re IN... now you just need to keep them engaged 
so you can start building a relationship.
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A Picture Speaks Louder Than a Thousand Words

The number one cardinal sin I see in small business marketing is that it’s approached in the 
same way as making a quilt. They have all these disconnected pieces that look completely dif-
ferent, and have no common threads or themes... which they stitch together and call market-
ing. However unlike a quilt, this doesn’t look cozy it at all - it’s basically a hot mess.  So here are 
some things to consider when creating your visual brand...

YOUR IDEAL CLIENT - Go back and read your notes about them before you start this process. 
Everything you choose will need to appeal to them. Be especially mindful of your stock photog-
raphy. A lot of the people portrayed in stock photos are in their early 20’s, which could be a turn 
off to your clients if they are baby boomers for example. There’s aspirational, and then there’s 
alienating. You want every aspect of your design - the colours, words, fonts and pictures to 
make them feel like “Yes... they’re talking to ME.”

YOUR PREFERENCES - The visual elements you choose have to resonate with your peeps, yes, 
but you’re also the one stuck looking at them for the next couple of years. So when choosing 
your colours, fonts, language and images, make sure that they appeal to you too.

YOUR INDUSTRY - Certain colours have immediate associations with different industries. This 
doesn’t mean you have to use them, but you should be aware of the societal programming that 
your audience is already exposed to. This is by no means a comprehensive list, but it’ll give you 
a quick place to start:

• Blue - medical, trust, progressive
• Green - natural, environmental, money
• Red - passionate, love, excited
• Purple - elegant, mystical, sensual
• Yellow - fun, young, friendly
• Brown - rustic, vintage, earthy

It’s time to get inspired! You can kick it old school by cutting things out and gluing them to a 
poster board arts and crafts style BUT it’ll make it a bit trickier to get into the digital world. So 
instead, I recommend using PINTEREST.
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Now I know, I know... opening Pinterest is like going down the rabbit hold in Alice in Wonder-
land. My advice to you is if you don’t trust yourself to not get lost in the land of pinning, install 
the Pinterest plugin to your Google Chrome browser. This allows you to pin almost anything 
you see on the web, onto your board, without having to log directly into the site to search.
Your inspiration board should have words, images, colours and fonts from sites that both YOU 
and YOUR CLIENT will love. Once you’ve collected a lot of pins, you’ll want to pare it down. 

Look at your board. What themes are present? What do your pins have in common? This is the 
best place to start. This is where you’ll find the colours, images and fonts that will make up your 
brand. So you can either distil the crème de la crème into a new Pinterest board or delete all of 
the excess and VOILA - now you have a mood board to use. A mood board is a visual represen-
tation of your brand, and can be used as a reference tool when you’re creating your marketing 
(especially social media images) or when you’re collaborating with a designer.

First up, it’s time to pick your colours! Go back to your mood board and look for the colours 
that stand out most to you.  What palette did you gravitate to? You may be tempted to get a bit 
colour crazy, but please sweet one, reign yourself in. You’ll want to choose a MAX of 6 colours, 
and they should be broken into these categories:

1-3 MAIN colours - These will be the ones you see the most in your branding.
1-2 ACCENT colours - These will be used more sparingly. 
1 NEUTRAL colour - This is often used as your body text colour.

Don’t feel like you need to use all 6. I’ve seen beautiful brands created with only 4 colours. (2 
main + 1 accent and 1 neutral.) If you decide to use a metallic in your palette (gold is especially 
popular right now), you may wish to make it one of your accent colours. It’s pretty bold on it’s 
own and you don’t want it to be overused. You’re going for IMPACT, and often less is more.

Once you have your colours picked out, you’ll want to know what their values are so you can be 
sure you’re using the same shades every time. If you don’t have access to a program like  
Photoshop, I recommend using a free eyedropper tool that you can download. When you open 
this tool and hover it over the colour you like, it will provide you with the values. (The colour 
value is essentially the recipe for that specific shade.) I always recommend jotting down the 
HEX/HTML code (for websites or programs like Canva), RGB code (for digital images), and 
CMYK code (for printed items).
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Next up is choosing your fonts. I could easily write an entire guide JUST on fonts, so I’m going 
to keep this to just the basics, and from a branding perspective only. (The art of typography is a 
beautiful beast, but also a lengthy one. With fonts, it’s definitely a case of LESS IS MORE, in fact 
I’d suggest you choose two fonts max - one for titles, one for body.

Pro Tip: One of the ways around my “only choose two fonts” rule is to make one of your fonts 
a font family. Font families comes in various weights, but they still have the same overall form 
factor, so you’re able to get a bit of diversity. Check out Raleway below. See how the various 
weights give you some variety for uses.

Raleway
Raleway Extra Bold

Raleway Light

Some people only choose one font, using a heavier set (like Bold or Black) for their titles, and 
either a standard or Light version for their content.

If you need a bit of inspiration (beyond your Mood Board), try Googling “font pairings” and 
check out some of the kickass stuff that’ll come up. If you stick to Google Fonts (there’s TONS 
so the selection is great, the licensing is free and they install on most websites) you’ll make 
things easy on yourself.

Now... WRITE IT ALL DOWN.
Your colour values in RGB, CMYK and HTML/HEX
Your font choices for titles and body text
Your magic words from your story and the details about your ideal client. These will be hopes, 
dreams, fears, successes... They’ll be the things your peeps connect with, and you’ll wanna 
sprinkle them EVERYWHERE.

REMEMBER: consistency is key. So once you choose your colours, fonts, and language - stick 
to them.  (Yes, even on social media.) You want the story you tell in one medium to transfer to 
another. So your website should look the same as your Facebook page, which should have simi-
lar elements to your business card, and so on and so on. This doesn’t just help you uplevel your 
brand and look more polished and professional... it shows you’ve given some thought and care 
into how you present your business. (Because if you don’t care... neither will your ideal clients.)
You’re ready sweet one. Go out and create your BIG, BEAUTIFUL BRAND.  And if you get stuck 
along the way, you know where to find me.



My Branding Guidelines

Colours & Values

My 1-3 MAIN colours are:

______________  ______________   ______________
HTML#    HTML#    HTML#

RGB    RGB     RGB

CMYK    CMYK     CMYK 

My 1-2 ACCENT colours are:    My 1 NEUTRAL colour is:

______________  ______________   ______________
HTML#    HTML#    HTML#   

RGB    RGB     RGB

CMYK    CMYK     CMYK

Fonts & Copy

My TITLE font is:

My BODY font is:

My MAGIC WORDS to include in my copy are:
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